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Welcome to EHN
Executive Hire News resides at the heart of the UK plant and tool hire trade.
The magazine is a trusted source of news, reviews and product information
in this unique and vibrant sector.
With a heritage dating back more than 40 years, EHN reports on the latest trends and
developments to keep readers up to date and to tell them about new equipment and solutions

they can add to their operations to meet
customer needs and develop their
businesses.

One of our strengths is that we focus solely
on tool and plant hire, and our readership of
5,684 comprises of only senior managers
and budget-holding executives in this
industry - NOT end users or other markets.

In short, EHN enjoys an unrivalled role in this
exciting industry, and we take pride in our
continuing ability to connect enthusiastic
hirers with innovative suppliers.

Editor, Executive Hire News

OUR
COVERAGE
The editorial coverage in EHN is
diverse. We keep abreast of new
legislation and technological
advances, and shape our editorial
content accordingly. EHN
addresses particular product
categories in our series of Market
Reports throughout the year, and
we regularly add new topics
addressing emerging markets
which hirers are exploring.

SEPTEMBER 
2020

REDUCE
SERVICING 

COSTS

SAVE
FUEL

COSTS

CUT
CO

EMISSIONS

NO
CO

EMISSIONS

NO
FUEL COSTS

CO2

NO
NOISE
NO

CO2
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For more details call MHM TODAY on +44 (0)808 168 9099

Pictures shown for illustration purposes only.
Actual product may diff er in appearance.
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GAP CONTINUES

EXPANSION
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GAP Hire Solutions is
 furthering its expans

ion in Scotland, 

with increased invest
ment in premises, eq

uipment and vehicles
.

Family owned from th
e outset and headqua

rtered in Glasgow, 

GAP employs 160 pe
ople, has 27 depots a

nd offices, owns £104
m of

hire equipment and h
as a fleet of 150 vehic

les servicing custome
rs

throughout Scotland.

Recent investment in 
new and improved de

pot premises includes
 

the relocation of the E
lgin depot to a £1.7m

 three acre site, with n
ew

purpose-built premise
s. The depot now sup

plies customers in the

Moray region and furt
her afield with plant, t

ools, non-mechanical
,

trenching & shoring, w
elfare and tanker serv

ices.

Likewise, the Inverne
ss depot has just bee

n moved to a £1.4m

purpose-built 1.5 acre
 site. With four divisio

ns operating out of 

this location - plant, t
ools, lifting and surve

y - and with the supp
ort 

of services from the E
lgin depot, GAP now 

has the widest range
 

and largest 

fleet holding servicing
 the Highlands and Is

lands. 

GAP is currently sear
ching for a new eight-

acre site in the centra
l

belt of Scotland. Whil
e, at the beginning of

 2020, it announced a
 £2m

investment to launch 
its Tanker Services di

vision. With a large fle
et of

welfare tankers rangin
g from 4x4, 3.5t, 7.5t 

and now 26t, GAP is 
able

to empty, clean and s
anitise toilets, welfare

 vans, mobile and sta
tic

welfare units and sup
ply water fills across t

he country.

Speaking of the recen
t moves, GAP’s Joint 

Managing Director,

Douglas Anderson sa
id: “Being privately ow

ned allows us to take
 a

long-term planning pe
rspective under which

 we make consistent

decisions that are in t
he best interests of ou

r employees, custome
rs,

suppliers and other st
akeholders - this is qu

ite different from PLC
s who

can be a little less con
sistent in making deci

sions that are focused
 on

their share price.”

Greenmech

chipper

loses weight

Greenmech’s

brand-new EVO

165P SUB-750

features a wide

infeed chute,

twin horizontal

rollers, all-steel

bonnet and heavy-du
ty flywheel combined

 with the powerful 37
hp

Briggs & Stratton Van
guard petrol engine. 

Bringing the machine
 

into the sub-750kg br
acket, the 165P SUB

-750 also includes a

redesigned chassis a
nd alterations to its c

onstruction and

specification - all with
out detriment to its ov

erall performance. 

Fitted as standard on
 the 165P SUB-750 i

s GreenMech’s paten
ted

disc blade technology
, which provides up t

o 200 hours of chippi
ng

before re-sharpening
 is required, and a th

ree year parts and la
bour

warranty. 
Commenting on the n

ewest addition, Sales
 Director Martin Luca

s

said, “From the off, th
e EVO collection was

 very much driven by
 what

the market demands 
and this is again the 

case with the sub-75
0kg

EVO 165P SUB-750.
 The EVO has really 

established itself as

providing more aggre
ssive torque, bite and

 throughput than mos
t

other machines in its
 category and by inco

rporating this perform
ance

in a lighter weight pa
ckage, we can meet 

the requirements of e
ven

more of today’s arbor
ists.” 

CLM has customers covered

Social distancing is a
 large part of busines

s operations in 2020,

and most establishm
ents are enforcing str

ict maximum capacity

policies on their prem
ises. This can lead to

 customers having to

wait outside, often ex
posed to the element

s and other pedestria
ns.

The new Pedestrian T
unnel by Genius, and

 marketed by CLM

Supplies, allows custo
mers to wait outside a

 business, sheltered a
nd

without breaking any 
social distancing regu

lations. These 2.1m

length tunnels can als
o be interlocked to for

m long structures, 

go around corners an
d even up stairways.

Advertising and corpo
rate branding are furth

er options, as the

structures can accom
modate 2.14m x 2m ‘

UltraMesh’ signage

banners, which also a
ct as windbreakers. C

LM offers a design an
d

printing service, if req
uired.

The Pedestrian Tunn
els feature a strong p

olycarbonate cover,

which is
capable of
absorbing
accidental
falls of
debris,
tools,
materials
and liquids.

While a
collapsible constructi

on means that one p
erson can erect a sin

gle

tunnel unit in around 
minute. 

             

Seized bolts & pins? - Induction heatingFor many years, once a pin or bolt is seized we would simply reach
out for the blue-nosed spanner with oxy acetylene sets beingcommonplace, especially for plant workshops. Adding flames to any
modern machine may present a few challenges, whether its part of a
hot-works permit system or not. All too often by the time we have 
got the heat into the right places we have also taken out all thesurrounding paintwork, and the odd little wiring harness or fuel pipe.
Acetylene in workshops is never a popular option with fire services or
insurance providers, so many workshop engineers just rely on a
plumber’s gas torch or similar, which take an age to get enough heat
into the item whilst still adding flames to the job.
Induction heating isn’t a new idea - we had them for bearing heating

back in the 90s -
but it wasn’t
cheap, at over 
two grand for a
set. To be more
realistic on costs,
we tried out a sub-
£200 induction
heating kit (from 
a well known
online auction
site) to see how
they get on. 

Testing 
The test job was two exhaust flange bolts, which have done what
they do best and seized up. Too tight for a grinder and surrounded 
by fragile bits, flames are not an option. 

I chose the smallest induction coil which still had a good 10mmclearance on the M10 bolt - 52 seconds later it was glowing red at
800°C. To test it properly, we used it on one fastener with the other
being removed with GT85, a two-foot 1/2” drive breaker bar and
elbow grease. The traditional method of grunting and a little bit of
frightful language led to a nut that was tight for every quarter turn 
I could get, and a bolt that has damaged threads as a result. The heated fastener was left to cool for a few minutes (it was still 
at 350°C) and it came apart with no problem at all. 
Being able to accurately and gradually apply heat will also be a great
help when following colleagues who love to thread-lock stuff, as it
just gently breaks down the bond for easy loosening. It’s the same 
for Nyloc-type nuts too.

Our second test was on a pin boss for a bucket. With quick-hitches,
pins stay in and once
worn they can be
less than easy to
swap. For this test
we used a spare bit
of tube and short
pivot pin, just to see
where the heat ends
up. The infra-red
image shows the
effects perfectly
where, with the
speed of heating, 

ON
TEST

Workshop equipment This issue we look at low-cost consumables for the workshop. Our equipment

expert Jim Maccall tries them all out, so you don’t have to!

24

HOW IT WORKS Those of you who have purchased entry-level kit online beforewill be familiar with the beautifully written instructions that do
everything except
make sense. 
Not so with this
item, as the
instructions and
machine labelling

are very good with just a few typos. It even has a properBS1363A moulded plug with H05 cable, which again is rare. In addition to the set loops there are two lengths of inductionwire for use on bespoke items, which could be bearings or pivot
pin bosses on machines for freeing off corroded pins.

Kit as delivered with accessories.

The flange of doom, withrusted nuts. The top bolt can be reused, the bottom one hasthread damage.

Pivot boss at 420°C in 90 seconds.

             



WHAT IS EHN?
The only publication specifically dedicated to the UK & Ireland hire industry since it was founded
in 1972. Articles featured typically include the latest news and a multitude of hirer and supplier
topics, highlighting new products and general industry trends. The majority of the magazine is
written in-house by our dedicated team ensuring its relevance to our unique readership. 
Our editorial programme, which details our general product topics covered throughout the year,
follows below. If you have a story to tell, a product to announce or a new service targeted at hire
companies, there is no better platform for reaching this industry than EHN.

WHO READS EHN?
5,684 individually named readers, who are either owners or senior managers of hire
businesses within the UK & Ireland. EHN is 100% verified on a rolling 12-month basis. 
This ensures our magazine is read by the most engaged and relevant hirers in the industry.
Advertisers can therefore be sure that their adverts are seen by the right people. 

The split of our readership is 30% larger national businesses – the likes of Sunbelt, Speedy,
HSS etc – and 70% smaller independent hirers.

WHY ADVERTISE?
If you are a manufacturer, supplier, dealer, or importer of tools, construction equipment or
compact plant looking to target the hire industry, there is no better opportunity than within EHN
to promote your products and services. Our advertiser base continues to use the magazine to
spread their marketing messages throughout the year, every year.

PRINT 
AND 
DIGITAL 
While we recognise the importance
of digital platforms and are
developing our presence in this
area, we also understand that the
nature of the hire industry means
that many executives are hands-on
and busy behind the hire counter,
rather than seated behind a desk,
and they read the printed
magazine during a break or
whenever their schedule allows to
keep themselves updated.



OUR
CIRCULATION
EHN regularly engages with
readers to confirm their details for
receiving regular copies of the
magazine, so we know that it is
eagerly read.

Every issue contains articles on
hire companies that are
developing their businesses, and
on suppliers bringing new products
to market.

We report on key industry
exhibitions and events that are
relevant to industry professionals,
and our news pages keep people
informed, updated and motivated.

TOTAL DISTRIBUTION

5,684 Executives with 
management 
responsibilities

South
West
12%

South
East

(inc London)
21%

Eastern
11%

Midlands 
17%

Wales 
7%

North 
East 
7%

North 
West 
10%

Scotland 
8%

Ireland 
(as a whole) 

7%



EDITORIAL
PROGRAMME
2021
ONWARDS AND UPWARDS
Hirers are nothing if not resilient. Beset
by lockdown restrictions, it was not long
before most were back on their feet,
responding to rising customer demand
and exploring new business avenues.
Many have since reported year-on-year
improvements in trading, which has
been truly heartening to hear about.

To further underline this buoyant spirit,
the Executive Hire Show goes from
strength to strength and will make a
confident return to the Ricoh Arena in
2021. Also, we have an enthusiastic
new team at EHN who are keen to
meet the challenges and opportunities
of the year ahead.

As ever, our coverage shows that the
hire industry is in rude health and ready
to do business. As a trusted source of
news and information at the centre of
this vibrant sector, there is no better
platform than Executive Hire News and
the Executive Hire Show for
enthusiastic hirers to forge links with
innovative suppliers.

JANUARY/FEBRUARY ‘Future Tech’ and Key Trends
Equipment technology is evolving at a dizzying rate, with innovative software and equipment developed to track and monitor
business metrics, fleet logistics, site safety and security. The first of our market reports looks at the latest kit in this fast-
moving sector and speaks with some of the cutting-edge providers within.
As the first edition of 2021, our second report looks ahead to developments that are likely to impact the hire sector over the
next 12 months, and we explore ideas with some of the movers and shakers in the industry.

MARCH/APRIL EHS Preview
The Executive Hire Show returns to the Ricoh Arena in Coventry on 28 & 29 April 2021. In advance of this crucial date, our
March edition will include a comprehensive preview of products and services being exhibited and launched at this major annual
event. This feature presents an ideal way to encourage EHS visitors to your stand. To be considered for inclusion, please e-mail
relevant product information (150 words along with a product image of at least 2mb) to Editor Andy McVittie by 15th Feb 2021.

MAY EHS Review
To complete our coverage of EHS 2021, we round-up the highlights and key announcements, and we hear what show
attendees thought of the event.
Meanwhile, our Market Report looks at materials handling equipment, exploring the latest innovations for lifting and
manoeuvring such construction staples as glass, pipes, plasterboard, paving slabs and manhole covers. We will also
consider machines such as compact telescopic handlers, tracked lifters and mini cranes.

JUNE/JULY Power tools and Access Equipment
In this issue we look at new power tools and hand-held equipment, and we see how battery technology is advancing within the
hire sector. We will also include consumables such as diamond blades, cores, drill bits and abrasives.
Our second Market Report looks at ladders, scissor lifts, PAVs, cherry pickers and other equipment enabling safe working at
height. 

AUGUST Surface Preparation & Finishing and Site Welfare
The first of our Market Reports aggregates the latest products for preparing and maintaining floors and surfaces in domestic and
industrial environments. We will include equipment ranging from planers, scabblers, shot-blasters and polishers, as well as
consumables such as diamond blades and abrasives.
With autumn on the horizon, the second report looks at cabins and other site accommodations promoting comfort and safety in
the workplace.



EDITORIAL
PROGRAMME
2021
PRODUCTION SCHEDULE
The copy dates indicated below are
deadlines for advertisers to supply
approved completed artwork.

Issue            Copy date   Mailed

Jan/Feb        15 Jan         25 Jan

Mar/Apr        12 Mar         22 Mar

May              14 May         24 May

Jun/July        18 Jun         28 Jun

Aug              23 Jul          2 Aug

Sep              27 Aug         7 Sep

Oct               1 Oct            11 Oct

Nov/Dec       12 Nov         22 Nov  

SEPTEMBER Power Generation and Air Filtration
With a greater focus on noise and emission standards, and considering of solar, battery and hybrid technologies, our first
report assesses the latest machinery designed for commercial purposes and event hire. We will also consider smaller models
for home and leisure applications.
Expanding on the urgent theme of workplace dust, our second report rounds up equipment which captures or supresses dust
at source, along with standalone vacuum systems, air scrubbers and filtration products.

OCTOBER Lighting & Heating and Groundscare
As the days shorten and cooler weather returns, it is particularly important to provide a safe and comfortable working
environment. Our first Market Report reviews the latest lighting towers and work lights designed for high performance,
efficiency and low running costs. We will also look at new heating equipment for use at construction sites, events and other
workplaces.
Our Groundscare report focuses on new products targeted at homeowners and landscape contractors making and
maintaining lawn areas, trees, hedges, floral displays and other green spaces. We will also consider machinery for hard
landscaping tasks such as laying paving and constructing patios.

NOVEMBER/DECEMBER Compact Plant and ‘Stormforce’
Our popular Compact Plant Market Report will discuss new equipment designed for power, performance and eco-friendly
operation, including micro excavators, compact dumpers and carriers, skid steers and small wheel loaders. Attachments,
wear parts, tracks and consumables will also be covered. As climate change continues to disrupt weather patterns, we are
retaining our ‘Stormforce’ Market Report. This timely feature will focus on equipment that can be hired to combat extreme
climatic conditions, including kit to tackle flooding or snow events, and apparatus for property protection and restoration.
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PRODUCTION
REQUIREMENTS
Please supply PDF/X-1a certified files. 
(We cannot be held responsible for printing
discrepancies if your files do not adhere to this
specification required by our printers.)

Native applications are NOT accepted.
Images must be high-res (minimum 300 dpi),
process CMYK or greyscale colour ONLY.

Please flatten all transparencies using the
high-res transparency flattener setting.
All text content should be at least 5mm from
page trims. Provide 3mm beyond trims on all
sides for page bleed.

Please include www. in all web addresses to
ensure hyperlinks work on our digital edition.
Make sure it is in type form, not rasterised.

Label your files clearly with the following:
ADVERTISER name, MAGAZINE name, 
ISSUE DATE e.g. Advertiser_EHN_Apr19.pdf

Please send digital files by email to:
production@weblinksadvertising.co.uk

Larger files can be sent via We Transfer.
Production Costs - Artwork alterations and
conversion to print ready PDF will be charged.

PLEASE NOTE:
We cannot accept any artwork using 5 or
more colours. 4 colour process (CMYK) only.

MECHANICAL DATA (sizes in mm)



OUR
PEOPLE
Our dedicated team at EHN is 
part of the Hemming Group. 
With over 100 years of experience
to draw from, Hemming Group is 
a highly respected media owner 
in the B2B arena.

From exhibitions, conferences 
and awards to magazines,
directories, data and digital
publishing, we strive to find
innovative ways to connect
businesses while providing
insightful news, analysis and
comment.

Lee Westney
Sales Manager

l.westney@hgluk.com
Mob: 07813 346217
DDI: 0207 9734632

Sally O’Brien
Administration, Circulation
and Marketing Coordinator

s.obrien@hgluk.com
DDI: 0207 9734630

Andy McVittie
Editor

a.mcvittie@hgluk.com
Mob: 07766 704460
DDI: 0207 9734629 Executive Hire News is published by Hemming

Media, a division of Hemming Group Ltd, 
32 Vauxhall Bridge Road, London SW1V 2SS

Chris Moore
Publishing & Events Director

c.moore@hgluk.com
Mob: 07772 993023
DDI: 0207 9734631

Ask us about the Executive Hire Show


